
www.icig.org.uk

20th ICIG Symposium 
ŠPIK ALPINE HOTEL**** 
Gozd Martuljek, Slovenia,
 June 6-7, 2018 

CALL FOR PAPERS

QUO VADIS CORPORATE MARKETING? 
Reflections and directions on corporate identity, branding, 
image, reputation and communications



Since 1994, when the first International 
Corporate Identity Group (ICIG) symposium 
was organised, the field of corporate identity 
& corporate communication developed 
tremendously and is now fully recognised 
among the scholars and practitioners. In the 
new Millennium, the term corporate 
marketing has been proposed as an umbrella 
term that underpins the family of concepts 
such as corporate identity and branding, 
corporate reputation and corporate image, 
corporate and brand identification, 
organisational culture, employer and internal 
branding, stakeholder relations etc.   

In the contemporary social, political, natural 
and economic environment, organisations, 
especially mid-sized and big ones, have little 
choice but to become corporate marketing 
based. For a long time now, they are much 
more than just means for production, 
distribution and exchange of goods and 
services. As an organizational communities 
organisations are forced to act as social actors 
within a complex networks of relations, 
expectations, demands, interests and 
responsibilities. Critical public with its 
environmental and social concerns, demands 
an organisational shift toward a more 
sustaianble and holistic approach. 
Organisational strategic management of their 
being, doing and communication is a must if 
they want to keep their social costs low and 
income high.      

The 20th ICIG symposium would like to 
make a step forward and provoke a debate on 
general and specific issues within the 
corporate marketing. We are fully aware that 
corporate communication and corporate 
marketing as academic fields must be broad 
enough to allow the integration of knowledge 
from different disciplines as well as specific 
enough to allow for differentiation of distinct 
contributions. The theme of this symposium 
encourages academics and practitioners to 
use a multidisciplinary approach for 
expanding corporate marketing and related 
knowledge to the next level. 

We are pleased to announce that the ICIG 
Symposium will take place on June 6-7, 
2018. The symposium will be hosted by the 
Corporate and Marketing Communication 
Association. The meeting will take place in 
stimulating and inspiring surrounding in the 
heart of the Alps. The symposium will be 
held at the Alpine 4* Špik Hotel (and SPA) in 
the scenic Slovenian Alps Region – Gozd 
Martuljek, Slovenia. Because we wish to 
keep the atmosphere small and cosy, we will 
limit attendees to 20-30, so please commit to 
us early.

Symposium topics
To advance the state of research on the 
corporate communication and corporate 
marketing topics, we invite authors to submit 
their papers on issues which are crucial to the 
understanding and practice of corporate 
marketing in the decades to come. 

The organisers welcome either theoretical or 
empirical papers as well as case studies, 

which focus on corporate identity, corporate 
branding, internal and employer branding, 
CSR and ethical branding, organizational and 
corporate communications, stakeholders 
management, corporate exchange and 
relations, corporate image/reputation, 
corporate trust, organizational moral 
blindness, scepticism and cynicism, internal 
organizational issues and culture and, more 
specifically, on corporate marketing as per the 
symposium theme. We want to challenge the 
question, how to give to an organisation of 
specialists a view of a whole so needed in the 
interconnected and data-driven markets.

Submission and acceptance details
In the first instance, the organisers ask for a 
one page abstract of around 300-500 words in 
length (1,5 spaced, Times New Roman font 
size 12pt) which should include the title, 
names, affiliations and email addresses of 
authors, along with key words and references. 
Referencing style should conform to the 
guidelines of the Corporate Communications: 
An international journal. A designated 
corresponding address should be detailed. 
Please send us your extended abstract 
proposal in Microsoft Word format, following 
adapted form of Corporate Communications: 
An international journal consisted from: 
Purpose; Design / methodology / approach; 
Findings; Practical implications; 
Originality/value; Keywords; Paper type; 
Minimal references.

Abstracts should be sent to Prof. Klement 
Podnar at  by March 5, icmca.net@gmail.com
2018.
Decisions will be made in March.  Abstracts 
will be reviewed by two academics. Abstracts 
will appear in the conference proceedings.

Special Editions/Publications
In line with earlier ICIG symposia, the 
organisers anticipate that a special edition 
will include papers from the symposium 
and/or a book of published chapters. Details 
to follow.

Costs

 

*In all registration fees 22% VAT excluded. All registration fees 
are in Euros. The conference registration fee covers admissions to 
all sessions, conference proceedings, two luncheons, coffee 
breaks, 1x conference dinner. Registrations will only be 
processed upon receiving payment in full. Cancellation must be 
made in writing. In case of cancellation no later than May 1st, 
2018, the full amount less a cancellation fee of €100 will be 
refunded. In case of cancellation after May 1st, 2018, no refund 
will be made.
Please make your payment via the Bank transfer (details below):
Account holder: CORPORATE AND MARKETING 
COMMUNICATION ASSOCIATION / Full address of account 
holder (Street and No.): GODESIC 140 / Post code/City: 4220 
SKOFJA LOKA,  Country: SLOVENIA 
Name of the bank: ABANKA VIPA d.d. / Branch address (Street 
and No.): SLOVENSKA CESTA 58 / Post code/City: 1517 
LJUBLJANA, Country: SLOVENIA 
IBAN: SI56 0510 0801 4035 019 SWIFT CODE: ABANSI2X 
Reference: DATE + PARTICIPANT NAME 

Accommodation rates are not included in the 
conference fee! Because our goal is to keep 
time and financial costs low for attendees, a 
special price of accommodation in hotel Špik 
is arranged. All inquiries should be directed 
to the hotel, including reservations, 
cancellations or change in reservations. 
Please contact:  and please hotel.spik@hit-si  
make sure you identify yourself as ICIG 2018 
delegate when making a reservation in order 
to get bellow stated accommodation prices. 
Please note that limited contingent of rooms 
will be available for the ICIG conference 
delegates up to 1st of May. After that date we 
cannot guarantee a room in the hotel. Please 
note that tourist season will be high in 
June so please book early!

* Turist tax 1,90 EUR per person/per day will be charged. Offer available 
until 1st of May, for limited number of rooms.

Dates to remember
Confirmation of intention to attend:
February 20th 2018
Submission of Extended Abstract:
March 5th 2018
Symposium fee payment:
April 23th 2018
Reservation of a Hotel:
May 1st 2018         
Symposium:  
June 6 th -7 th 2018

The ICIG Symposium
Organised in most years since 1994 in the 
United Kingdom, the ICIG symposium has 
been held at the Universities of Strathclyde, 
Brunel University London, Essex University 
and the University of Oxford in the UK. The 
ICIG has impeccable international credentials 
and over the last 15 years the symposium has 
been hosted by leading scholars in 
Continental Europe, Asia and Africa with 
symposia being held in Denmark, Malaysia, 
Slovenia, South Africa, Spain, and 
Switzerland.
Arguably, the ICIG symposium was the first 
of its kind in the territory and in addition to 
its enviable provenance, is distinctive owing 
to its collegial nature and its international 
reach. Symposium organisers, typically, limit 
the number of papers presented in order to 
facilitate a sense of collegiality among 
delegates and also encourage renowned 
scholars to interact with PhD students and 
those in the early stages of their academic 
careers. As such, the organisers welcome 
papers from new as well as from more 
established scholars.

ICIG 
SYMPOSIUM  
FEEs (in EUR) 

Early bird 
registration  
(till April 
23th 2018) 

Late 
registration  
(after April 
23th 2018) 

Presenter  300 EUR 400 EUR 

Non-presenter 400 EUR 500 EUR 

PhD student 250 EUR 350 EUR 

 

ACOOMODATION  
PRICES (in EUR) 

PRICES 
(per night / 
double 
room, 
single 
occupancy ) 

Included in the 
price 

Hotel Špik **** 66 EUR Accommodation, 
breakfast, wi-fi, 
entrance to the 
pool, entrance 
to the Casino 
Korona, free 
parking 

Hotel Špik *** 50 EUR 

 



About Gozd Martuljek and Špik**** Hotel
Gozd Martuljek lies in the extreme north-western part of Slovenia, at the foot of the Julian Alps. It is a small village (altitude 
750m) surrounded by mountains, near Kranjska Gora. Slovenia. As one of the “pearls of Slovenia”, Gozd Martuljek and 
Kranjska Gora are renowned for its immense natural beauty, and mountain healing climate. They attract businessmen, artists, 
athletes, explorers, sport enthusiasts, from all over the world. 
In the idyllic and tranquil setting of Gozd Martuljek, five kilometres from Kranjska Gora, is located amidst unspoilt nature the 
Špik Alpine Resort. The entire offer of the resort is based on the unique and natural Alpine world, stressing its sustainable 
character and awareness of natural beauty and tradition. The Špik Resort has its own special character. The natural materials 
bring warmth and kindness to the facility, while the wide open view of nature soothes and relaxes.
There are four airports in the immediate vicinity (Ljubljana, Klagenfurt, Trieste, Venice). We recommend that you fly to 
Ljubljana Jože Pučnik Airport which is located 26 km to Ljubljana city centre (25 minutes by road) and 60 km to Gozd 
Martuljek (50 minutes by road). From the airport, the hotel can be reached by taxi, or GoOpti transfer service. You can also 
take bus (from Kranj) or train from Ljubljana to Jesenice and than bus to Gozd Martuljek.  

The International Corporate Identity Group (ICIG)
The International Corporate Identity Group (ICIG) was founded in 1994 and formally launched at the House of Lords in 
London in January 1996. Professor John Balmer is the ICIG Chairman and its founder and he has individually and 
collaboratively organised annual symposia with ICIG colleagues since its launch.
Today we are a diverse and informal community of scholars and business professionals. Our members and supporters come 
from various disciplines and industries. We share a common interest in advancing knowledge and influencing practice in the 
domain where research, scholarship, and best-practice is focused upon an integration of the interrelated 
corporate/organisation-level concepts of identity, image, reputation, culture, corporate social responsibility (CSR) through 
marketing, branding and communication. Such an integration represents a relatively new phase of strategic communication 
and marketing thought which has been termed corporate/organisational marketing. Since 1994 the ICIG has been advancing 
and sharing knowledge on these areas through the ICIG symposia and through numerous publications in leading journals and 
through the publication of books.


